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Introduction

Hello Daniela, and welcome to Search Engine Optimization 

Strategies, the free seven week course that teaches you how to 

optimize your site for better search engine placement. This 

first lesson is the longest, and since I anticipate a wide 

variety of skill levels signing up, it's designed to bring 

everyone up to the same speed for the next lesson.

================================================

Assumptions and Explanations

This course assumes you have a basic understanding of HTML and

web page design. If not, you will likely struggle with some concepts

presented here and may want to review my HTML Beginners Guide

pages at: http://www.boogiejack.com/html_tutorials.html. I've also

written a print book called Web Site Design Made Easy that covers

everything you need to know in step-by-step fashion. It's full color,

and can be found at: http://www.boogiejack.com/book/index.html.

Search Engine Optimization is the art and science of coding your

pages in a way that helps your site rank higher than the uninformed

webmaster's site in search results for keywords and keyword

phrases related to your content.

This course is a general strategy designed for overall performance

at all search engines. It is not tailored to specific search engines,

which would be a far more in-depth study for which I'd have had to

charge you a billion dollars and nine cents. It is the same strategy,

with the refinements I've learned over the years, that I've used to

maintain good rankings since 1997.

At this point you might ask, why am I offering this for free since it

could hurt my own rankings? Good question. I have two very good

reasons; I'm making new friends, and some of my new friends will

come to trust me and purchase one or more of my products. Many

of you might link to my site as well, which does help my rankings.

I truly believe you can never really give anything valuable away

without it coming back to benefit you. The good you do always

returns to you in various ways. You can take that to the bank.

================================================

How Search Engines Work

To better understand how to optimize your site for search engines

it is helpful to have an understanding of how search engines work,

from the search engine's point of view (so to speak).

The people behind the search engines want the same thing every

webmaster wants - traffic to their site. Since their content is mainly

links to other sites, the thing for them to do is to make their search

engine bring up the most relevant sites to the search query, and to

display the best of these results first.

In order to accomplish this, they use a complex set of rules called

algorithms. When a search query is submitted at a search engine,

sites are determined to be relevant or not relevant to the search

query according to these algorithms, and then ranked in the order it

calculates from these algorithms to be the best matches first.

Search engines keep their algorithms secret and change them

often in order to prevent webmasters from manipulating their

databases and dominating search results; and also, so that they

can provide new sites at the top of the search results on a regular

basis rather than always having the same old sites show up. The

struggle for high rankings is a never-ending and complicated match

of wits, with the search engines setting the rules.

In the lessons that follow, you'll find the strategies that I have used

since 1997. While my rankings go up and down from search engine

to search engine at various times and for a variety of keywords, I've

generally always had a high ranking at some search engines at any

given time.

At one time, my site was number one on eleven of the top fourteen

search engines. People thought I was a search engine guru, but the

truth is, it was just the ebb and flow of the changing algorithms that

put me at the top of so many engines at once. Once designed, I

pay very little attention to tweaking pages for ranking purposes. I've

found that a good, general strategy like this is effective and frees up

valuable time for creating content and taking care of business.

An Important Difference!

An important difference to realize is that search engines and

directories are not the same animal. Search engines use a spider

to "crawl" the web and the web sites they find, as well as submitted

sites. As they crawl the web, they gather the information that is

used by their algorithms in order to rank your site.

Directories rely on submissions from webmasters and use human

beings to view  your site and determine if it will be accepted. If

accepted, directories usually rank sites in alphanumeric order, with

paid listings sometimes on top. Some search engines also place

paid listings at the top, so it's not always possible to get a ranking

in the top 3 listings or more, unless you're willing to pay for it.

Examples of search engines include:

Alta Vista: http://www.altavista.com
Google: http://www.google.com
WiseNut: http://www.wisenut.com
Examples of directories include:

Jayde: http://www.jayde.com
Open Directory Project: http://dmoz.org/
Yahoo!: http://www.yahoo.com
You can't optimize your site for directories like you can for search

engines other than to be sure you have plenty of quality content,

a visually pleasing design, and good navigation.

Also, many search engines and directories mix in results from

other search engines and directories with their own listings. Getting

listed, or dropped, at one engine can affect your status at other

engines. That's one reason it's so important to play by the rules. If

you're thinking of cheating at just one search engine to see what

you can get away with, know that it can affect your listing at other

search engines.

================================================

What Search Engines Want From Webmasters

Self-proclaimed search engine experts have, over the years, touted

all kinds of methods for ranking higher in search engines. This has

included things such as hidden text, hidden links, meta tag stuffing,

double meta tags, page stuffing, cloaking, redirect pages, made-up

HTML tags, bulk-quantity doorway pages, link farms, and other

"secrets" of dubious quality.

Those techniques, and newer techniques that still amount to

trickery, can result in lower rankings just for using them - even if

your site is the best match to the search query. In a worst case

scenario cheating can even result in your domain being banned.

Once banned, it's hard to get back into that search engine, let

alone to get a good ranking with them.

So what are my secrets? It's quite simple, I know how search

engines want us to behave and I have always followed the rules. I

do everything I legally can to optimize my pages, but always play

within the rules using only legitimately recognized (read that search

engine approved) methods. When a search engine catches on to

new trickery, you can be dropped or banned without warning so it's

best to think long term. Longevity, which comes by playing within

the rules, is one of the things that can help your rankings.

So what do the search engines really want? They want to be able

to help their web site visitors find what they are looking for, and

they want to give them the best and most logical matches first.

They can't do that easily with webmasters trying to manipulate their

ranking by means of trickery.

The short version of what search engines want:

- A simple, clean design with a focus on content.

- Easy navigation.

- Well-written, keyword-rich, benefit orientated copy.

- Title tags, meta tags, and image alt tags that are relevant.

Deeper Explanation:

In a way, your web site's content is the search engine's content

since they simply send people to other sites, so they want sites

with high quality content above all else. They want to show the best

sites available in a search return, because if their content is helpful

to the searcher, the searcher will be more likely to use their search

engine for searches time and time again.

They want no trickery used whatsoever. They want webmasters

to show the search engine the same content you show your

visitors. Anything like hidden text and links, cloaking, redirects and

other tactics that show the search engine one thing and visitors

another are high risk tricks that often result in being banned. These

are old tricks anyway, search engines caught on long ago.

It's hard to get search engine employee's to comment on how their

engines rank sites, but speaking on conditions of anonymity, here

are the words of a technology specialist from one search engine:

"Design your site so that your text accurately reflects your content,

products, and services. We penalize sites that make obvious

attempts at manipulating our engine. No tricks, no misleading

verbiage designed for placement.

Link popularity is very important, so be sure the sites that should

link to you are linked to you, and you to them. This is more than

the latest buzz, this is reality. So if your site is about MP3's, you

might have links with music sites, MP3 software sites, band fan

sites, and so on.

At the very least you should be exchanging links with non-

competitor sites whose content complements your own, and if

you're not afraid to link directly to competitors and they'll exchange

links with you, all the better. We give a little boost to sites that 

link

directly to competitors.

One of the things we're after with this is to have your site "pre-

judged" for us by your fellow webmasters. All links help, because it

shows others find your site valuable enough to link to you, but links

from relative content sites help your ranking even more.

I'll admit that sometimes people find ways to manipulate results for

a short time, but sooner or later we catch on to these techniques

(nobody studies our search engine harder than we do), and we'll

penalize or ban sites for obvious manipulation attempts. Whether

we ban a site or just penalize them, is partly determined by the

degree of cheating and partly by the mood of the reviewer!

Once we've flagged your site for cheating, you'll have a hard time

getting a top ranking again no matter how well you clean up your

act. You've heard the expression, 'once a cheater, always a

cheater?' So have we. And here's a little secret for you: if we catch

you once, we may check other domains you own to see if you're

spamming or cheating us with them too.

We don't place quite as much emphasis on themed sites as some

engines do, but a themed site will give you a boost with us too.

That's not to say your MP3 site can't talk about your love of dogs,

just that if you cover many topics within a particular theme, you'll

get a small boost in rankings. You're not penalized for addressing

many diverse or unrelated topics if you have a strong theme going."

So there you have it, search engines want the same things surfers

want. Quality content presented accurately and honestly, links to

and from sites with complementary content, at least one major

theme - and no dirty tricks.

Gosh, that isn't a great revelation is it? It shouldn't be, it's the 

way

we should all be doing business in the first place - honestly and

accurately. It is what works best in the long term with search

engines and in life. Your site will never be penalized or banned

by playing fairly.

By the way, I do not consider myself a search engine expert. I've

got a good idea of what works from my experience and studying

what the real experts say. Many people claim they know the

"search engine secrets" who have no more knowledge than I do.

They even sell these "secrets" that I'm giving you for free. I

suppose if you don't know the techniques that I'll be revealing to

you then they are secrets, but truthfully, there are not any magic

bullets.

There is no trick or secret that will rocket you to the top of the

search engines, unless you consider paying for a top listing a

secret. What there is, is a good deal of things you can legally do

better than the next guy to help optimize your pages so they grade

out as high as they can for the portion of the algorithms that you

can effect. Not all of the algorithm rules can be affected by site

design and coding strategies.

================================================

So Just What Are The Algorithms?

No one knows every algorithm or rule a search engine uses except

the search engine programmers, and they're not talking. We do

know many things about it though. Before I list some of the things

we know that are currently important, let me point out that what is

important today may not be important tomorrow. As the engines

change their algorithm, your site can go down in three and up in five

others, or vice-versa! That's why a general strategy like I use seems

to work so well for those who don't want to fiddle with constant

tweaking and resubmitting their pages.

Unless you're going to make an in-depth and ongoing study of each

search engine, and are prepared to make changes to your site on a

very regular basis, and are going to prepare separate pages for

each search engine, then the general strategies I present here will

probably be best for you. Having said that, here are the most

important search engine rules:

1) Link Popularity: The more links there are to your site, the higher

it will rank. Page design can't do anything about this very important

search engine rule, only obtaining links from other sites can help

you here.

It goes farther than that though. The more important the sites are

that link to your site (that is to say, the more links pointing to the

sites that link to your site), the more important the search engines

think that your site is. So you want to get links from the most

popular web sites that you can. That's why exchanging links with

my site is an excellent idea for most people. It ranks in the top 1%

of the most link-to sites on the Internet. That's an important link in

the search engine's eyes. You'll find information about exchanging

links with me here: http://www.boogiejack.com/link2me.html
2) Themed Sites: If your site follows a theme it will be rated higher

than a site that is about nothing in particular. For example, if

someone searches for "car care" and your site has car care

articles, car accessories, links to sites related to cars, and has car

related sites linking to yours, you'll have a search engine advantage

over a site with a car care article or two, stupid pet tricks, Jane's

poetry, granny's recipes, and no links that are relevant.

3) Keyword Density: Keywords are the words someone would

use as a search term at a search engine to find your site. The

percentage of keywords for your site's theme that are used in your

page text, as compared to the rest of the body text, is an important

criteria in site ranking.

4) Keyword Coding Usage: There are other legal places to use

keywords in your pages besides in the visible page text. I'll show

them to you, and you might be surprised at a few.

5) Keyword Naming: The names you assign to certain things can

give your site a great boost. We'll cover that as well.

6) Content: High quality content. Quality, quality, quality. In case I

haven't made it clear, we're talking quality content here. Don't

worry, it isn't as hard as it sounds.

7) Click-through Rate: At some engines, how often searchers click

the link to your site when it's displayed affects how your site will

rank in the future. I have tips for that too.

8) Aardvark Brain Painting: Not really, I was just checking to see if

you were paying attention. You done good!

================================================

Next Lesson Preview

This concludes the introductory lesson. Next week we'll start

getting into the nitty-gritty with the beginning details of search

engine optimization.

Farther Along...

Before this series is over, we will also cover the details of how to

optimize your site for the algorithms, the best ways to obtain links,

the 22 most common things that get you into trouble with search

engines, secrets for finding popular sites to exchange links with,

the kind of links you DON'T want, and maybe some surprises along

the way.

================================================

Closing Tip

The first thing most people want to do when they finish their web

site (or even before it's done) is to submit it to search engines so

they can begin receiving traffic. This can be a big mistake! Some

search engines won't list your site if there are no other sites already

linking to it - so going through the submission process is a waste of

time at this point. And if you jump right into submitting to the

search engines that charge for submission, then you could be

wasting your money as well.

What you should be doing before submitting to the search engines

is seeking reciprocal links. Recriprocal linking is when you agree to

link to a site in exchange for them linking to yours.

================================================
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Guiding Principles

Before digging into the actual optimization techniques, you'll need

to know a few guiding principles and to plot a course of action.

First, take a good look at your web site. Which pages are the most

important to you? As far as the search engines are concerned, the

index page is the most important, so that must be your top priority.

Take out a pencil and paper and write "Index" at the top. Determine

what the most important theme of your site is, and next write down

the next most important pages of your site that relate to your web

site's theme. You can list all your pages in this second tier if you

like, but if you think about it you probably really do have a smaller

subset of pages that you care more about ranking high than others.

Before continuing with this lesson, create that 2nd tier page list

now.

Hmm, hmm...waiting...la de da...tapping foot...

Ready? Good! This second tier of web pages should link directly off

your index page. Not all search engines crawl every level to find

every page of a site. By linking to them on your index page you

ensure that they will be crawled by the search engine.

SECRETS!

Here's one of those so-called secret tips: Some search engines will

only crawl to two or three levels deep on your site. By creating a

site map which lists every page of your site and linking to it from

your index page, you ensure that even the search engines that limit

the depth that their spiders crawl will still find all your pages. 

Here's

how those search engine see your site:

Top: Index page

Level One: Site Map (and any page linked-to from your index page)

Level Two: All your pages, if you have a site map on level one.

Level Three: Who Cares! You win!

Hey, I've got another secret for you. Creating a site map, even for a

very large site, is easy. There's a nifty freeware utility called Index

Generator that does the work for you.

Ideally, you've created your web site on your own computer as it is

on the Internet, and used the meta description tag for each page. If

so, just point the Index Generator to your web site folder and it will

make a map of your pages using the meta description as the link

description. If you didn't use the meta description tags the pages

just won't have descriptions, but you'll probably want to use the

meta

description tags before this course is finished.

You find the web site for Index Generated listed in the resources in

the last installment of this course.

Setting the Theme

Now, back to your index page. As I said, this is the most important

page of your site. This is where you set the theme of your site.

Let's suppose the primary focus of your site is about raising horses

and horse related things. You also have secondary content that is

there as alternative content for those not interested in horses. They

are simply passions of yours that you want to share. For example,

this might include book reviews, humor, links, and poetry.

The top of your index page is the most important. This is where you

set the keywords and theme for the most important part of your

site, the thing you really want to be found for. So you might start off

the top of your index page something like this:

(After your logo or header graphic)

1) A heading tag that includes a keyword(s) or keyword phrases. A

heading tag is bigger and bolder text than normal body text, so a

search engine places more importance on it. Example:

<.h2>Horses, of Course!<./h2>

Note that in code samples I place a period after every left arrow

bracket. The period is not part of the code, it's there so the code

can be read in all email clients.

Heading sizes range from h1 - h6 with h1 being the largest text. If

you learn to use just a little Cascading Style Sheet code you can

control the size of your headings. You could set an h1 sized

heading to be only slightly larger than your normal text if you

choose, and the search engine will still see it as an important

heading. You'll can learn about Cascading Style Sheets here:

http://www.boogiejack.com/css_tutorials.html
2) Next would be an introduction that describes your main theme.

This would include several of your top keywords and keyword

phrases. Repeat your top 1or 2 keywords several times, include

other keyword search terms too, but make it read in sentences

that makes sense to your visitors.

Example:

Welcome to Horses, of Course! You'll find quality information about

our horse breeding program, pictures of champion horses we've

raised, horse care articles, stud fees, prime mare breeding ages,

foal care, horse training, rider training, equine tips, and horse

related products and services.

In that example, we've installed plenty of keywords and keyword

phrases at the top of our page. In order of appearance, these are:

Horses, horse breeding, pictures of champion horses, horse care

articles, stud fees, prime mare breeding ages, foal care, horse

training, rider training, equine tips, horse products and services.

Not bad for just off the top of my head. It makes sense to the visitor

and has plenty of keywords/phrases. A second paragraph could be

added that got more specific using other horsy words, like tack,

saddles, riding gear, chaps, stallions, geldings,etc.

3) Next you could put smaller heading:

<.h3>Our Horse Pages<./h3>

Then you'd list the links to your horse pages, and ideally have a

brief decision of each link using keywords and keyword phrases

in the text. You also want to have several pages of quality content

to link to. Example:

<.a href="horse_photos.html">Horse Photographs<./a>: Enjoy

these beautiful photos of our prized stallions and mares. These

horses are an equine lovers dream.

Etc.

4) Next you might include a closing, keyword laden paragraph.

Example:

We hope you enjoy our passion for all things equine. Horses are a

great love of our life. A good horse will be as devoted to you as you

are to the horse. There was good reason for the old saying, "A

cowboy's best friend is his horse."

Note: More is not necessarily better when it comes to keywords, at

least after a certain point. Writing "horses" fifty times across your

page would probably result in you being caught for trying to cheat.

Ideally, somewhere from 3% - 20% of your page text would be

keywords. The rate of keywords to non-keywords is called keyword

density. The percentage changes often and is different at each

search engine. The 3-20 rule is a general guideline, and you can

go higher if it makes sense and isn't redundant. Later, I'll show you

how to figure out keyword density, and how to figure out the

approximate percentage that works best at each search engine.

5) Finally, you can list your secondary content of book reviews,

humor, links, and poetry. Skip the decisions if they aren't

necessary, or they will water down your theme some. You also

might include all the other site sections as simply a link to another

index that lists them all, and call it Entertainment or Miscellaneous

or whatever.

Now you've set the all important top of your page up with a strong

horse theme. So far so good, but this isn't the only way you can

create a strong theme so don't be compelled into following this

exact formula. This was just an example to show you one way to

set up a strong site theme. Use your imagination, you many come

up with an even better way.

It's important to note that you shouldn't try to optimize your index

page for more than one theme. They just end up weakening each

other's strength when you do that. By using simple links to your

alternative content, a link to your humor page can get folks where

they want to go, then you can write your humor page as a

secondary index optimized toward a humor theme. In the end, each

page should be optimized for search engines for the main topic of

that page or site section.

That's why my site is primarily optimized toward a webmasters

theme on my index page, but I have several secondary index pages

optimized toward other themes. For the most part, all my pages are

optimized in this way. I will confess though, that on a few pages

that I didn't really care if or how they were indexed, I did have a 

little

fun. Did you know I have a page optimized for liquid squid lips?  :o)

By now you should realize that search engine optimization is made

up of many simple techniques that work together to create a

comprehensive overall strategy. This combination of techniques is

greater as a whole than the sum of the parts. While you can skip

any small technique that is a part of the overall strategy, it will

subtract from the edge you'd gain by employing all the tactics.

So now you know that your index page is the most important, you

know how to set it up with a major theme, and here's the final

guiding principle:

KISS ME RIBITS!

In other words:

Keep It Simple So Most Engines Rank It Better In Their Standings

In other, other words, search engines adore simplicity. If you check

the top sites for a variety of keywords and keyword phrases, it's

often the simple sites that are listed toward the top. The main

reason for this is that the keywords and keyword phrases are near

the top of the code. There's not a lot of Java pushing the

important things farther down in the code, there's not a lot of flash,

there's not many, if any, framed sites...simplicity.

I know, the simple sites aren't as visually appealing. That's where

you have to strike a balance between optimization and visual

appeal. A little creativity can go a long ways here.

================================================

A Design Mistake That Costs You Position

One mistake many people make is to use left side navigation.

These sites are usually set up with tables, and all the navigation

and other things in the left side push the main page content with its

keywords way down the page. That's not search engine friendly.

There are two ways around that, you can use layers, which is

beyond the scope of this course since most of you probably don't

even know what layers are, and then there is the empty table cell

trick, which I will show you since more folks reading this use a

table if they have left side navigation.

The idea is to use an empty cell first, then you can place your

keyworded content in a second cell for search engines. Using this

trick, your left cell content with the navigation is actually below 

your

main page content in your code, yet your page will look the same

as if you coded it in the normal manner.

Here's how to do that:

(Reminder: In code samples I place a period after every left arrow

bracket. The period is not part of the code, it's there so the code

can be read in all email clients.)

<.table border="0" cellpadding="0" cellspacing="0" width="600">

<.tr>

<.td valign="top" align="left" width="140"><./td>

<.td width="10" rowspan="2">&nbsp;<./td>

<.td valign="top" align="left" width="450" rowspan="2">

This is where your main page content goes. Because of the way

tables are read, this appears first in your code so it's better for

search engine optimization.

<./td>

<./tr>

<.tr>

<.td valign="top" align="left" width="140">

This is here your navigation and other left cell content should go.

<./td>

<./tr>

<./table>

Both your navigation and the body content will line up at the top

just like they did in a table coded traditionally, but the main content

where your good keywords SHOULD BE will be FIRST in the code.

Notice that there are actually two empty cells before you add any

content. The first is your navigation space which is coded in the

2nd row, and the second empty cell is a gutter space between your

navigation and the main content area. Both the gutter cell and the

main content cell have a rowspan of two. This way you don't have to

repeat the extra gutter cell and so the main content cell goes full

page. It's a simple trick that not many use, but it gives you a great

boost for no more effort than it takes to implement.

================================================

Next Lesson Preview

This concludes part two. In the next lesson we'll get into link

popularity in great detail.

================================================

Closing Tip...

If you're thinking of using illegal (spamming) tricks to obtain a high

search engine ranking, consider this: At least one search engine,

and probably more, have employees that do nothing but see which

sites come up in their top listings for various keywords and keyword

phrases, then they surf to those sites and investigate to see if they

are using illegal methods to obtain the high ranking.

They explore your source code, check your content, check to see if

the pages you submitted are the pages you show visitors, etc. A

word to the wise should be sufficient.

================================================
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Link Popularity

We already covered link popularity briefly, now we'll get into the

thick of it. Link popularity is one of the most important criteria a

search engines uses to rank your site. Link popularity means the

engine counts how many sites in their database link to your site.

The more sites that link to you, the more popular and important the

engine calculates that your site is.

It also goes two steps beyond that. They also determine how many

sites link to the sites that link to your site, so the more popular the

sites are that link to your site, the more important the links to your

site are considered to be.

In the final step, they determine if the sites linking to your site are

of a similar theme. Similarly themed sites linking to your site are

better than non-themed sites linking to you, but that's not to say

that sites that aren't themed as yours are unimportant.

Obviously then, the thing to do is to work to get others to link to

your site. This usually means linking back to the sites that link to

you. Most people just fire off an email and ask to trade links. While

that works sometimes, it isn't very impressive and will result in

obtaining less links than you would if you take a professional

approach, especially if you're going to approach popular sites.

Webmasters of popular sites receive tons of link requests, including

many automated requests. You'll be wasting your time if you think

you can just email them indiscriminantly and have a high

percentage of success. Requests that hint at being a mass mailed

form falls into the spam category of most webmasters.

A lot of people now know that link popularity is important, and have

taken the lazy way out. They are unwilling to learn the art of

obtaining quality links and instead use software robots to go out

and find sites and email addresses that automatically send their

link requests. Smoe, no, not smoe...some, yes that's it, some of

these automated programs also add the sites it requests links from

to a cheesy little directory for you.

The trouble with all that is three-fold. First, the links are often not

good sites. If you offer a mini-directory like these programs make,

and it's filled with lousy sites masquerading as a hand-picked

directory, you're doing your visitors a disservice. They won't be

impressed.

The second problem is that the links are seldom reciprocated. The

more popular the site is that receives the request, the less likely

you will get a reciprocal link. The popular site webmaster receiving

these spammed link requests know you never visited his or her site

and they are deleted without a second thought.

The third problem is that the pages these automated programs

generate are dynamic pages, hardly useful for search engine help.

Dynamic pages are generally not well indexed by most search

engines, so all these cheesy mini-directories are practically

useless in search engine rankings.

That's not the way to get a link at a quality site. Webmasters of

popular sites get far too many requests to personally handle those

made by artificial means. It gives you a little perspective on why

search engines don't like automated submission software. It

increases their workload tremendously, while those requesting the

inclusion didn't even bother to visit their search engine.

A link request that gets results has several key elements. These

will seem like simple common sense to you, but the overwhelming

majority of requests I get contain few of these key elements.

1) Look for any link request instructions. If you don't follow them,

you lessen your chances of getting a link from that site greatly.

2) Be to the point with the subject line of your email. Don't try to be

cute or trick the person into reading your email.

Subject: Link Request

...will do the trick. If they're interested they'll act on it, if 

they're not,

any tricks used will ensure that your mail will be deleted without the

desired response from them.

3) Relevance. Look the site over that you're making the link request

with and find what you have in common. Point out that you think

they have a great site, what your visitors would enjoy about it, and

tie that in with what your site offers that the other webmaster's

visitors would benefit from in visiting your site. That shows that

you've actually visited their site and know what you're talking about.

4) Look around and see if you can find their name. Your email will

be read with "different eyes" if you can start it off with "Hi John"

instead of just "Hello" or "Dear Webmaster" or another impersonal

salutation.

5) Include the name and URL of the site you're requesting to

exchange links with in the body of the letter:

...I've been looking over your site, Boogie Jack's Web Depot at

http://www.boogiejack.com, and...

Believe it or not, they may not know what site you're talking about if

you don't cite it specifically. I own several sites, for example, and I

don't always know what site people are talking about when they

write to me.

6) Be sincere and respectful. Don't fake like you're old friends when

you've never met, and don't go overboard on the flattery. Find the

reasons you should trade links and why you like their site and tell

them, but don't fake it. Insincerity can be spotted a mile away. That

doesn't mean you can't flatter them. If you really do love their site

your enthusiasm will make the flattery genuine and help endear

them to the idea of trading links.

7) Link to them before you request a link, and give them the URL to

the page where their link can be found.

8) Give a brief and accurate description of your site, and the exact

URL you'd like them to link to. You might also include the web

page address of any graphics you'd like them to use IF they want

to use a graphic. Not everyone does so don't make the assumption

they will even if you use a graphic for them, and don't attach your

graphic to the email. Just offer a link to the graphics in case they

prefer to use an image.

9) Give accurate contact information. For the extra-professional

touch, include your phone number and mailing address along with

your email address. No one has ever stopped by my house as a

result of me doing that, and no one has bothered to call either, but

it looks good in your request.

The bottom line is that you're showing respect and professionalism

if you approach your link requests this way. No one wants to trade

links with a site that will be here today and gone tomorrow. That's

extra maintenance we don't need. If you show some class, you'll

create the impression that you're a real player and not just shooting

arrows into the sky to see where they stick.

If you follows these guidelines, a webmaster will know from your

email that:

- You actually visited their site.

- You took the trouble to find their name.

- You wrote a sincere letter, not just a form letter you spammed

  them and probably hundreds of other webmasters with.

- That you've already linked to their site.

- That you're professional and sincere, and will probably not be the

  type of person that causes link rot or removes their link as soon

  as they link back to you.

This puts them in about as receptive a mood as you'll be able to put

them in, all without wasting their time. A few links at popular sites

can be a nice traffic boost, so it's worth the trouble.

================================================

The Lazy Way That Works In Getting Reciprical Links

A great way to get reciprocal links is to invite your site visitors to

exchange links with you. This would be a lot of work if it wasn't

automated. I offer a CGI script for free if you have your own

domain and CGI bin access.

Now, I know what you're thinking. You're wondering why my script

is better than those cheesy little mini-directories the automated

programs produce. It's better because:

1) It uses a template to create a STATIC web page that search

engines can index. Each time you update your links, it makes a

new static page from the template and replaces the old static page

with it. It's search engine friendlier than all the others!

2) People come to you to exchange links, you don't have to go out

seeking them. This reduces the time needed to gain reciprocal

links. Of course, you still want to go out and obtain links from

popular sites, high quality sites, and relevant content sites. These

can go on another link page so you can label your reciprocal links

for what they are, reciprocal links. Reciprocal links is another name

for Pot Luck. :o)

The quality links are better links as far as the search engines are

concerned, but it's hard to find fault with the sheer number of links

you'll get using my script. And you will get traffic from those linking

to you as well as increasing your link popularity.

3) You have more control. You approve or disapprove of each

request. You can also ban sites, create a "profanity" filter so no

one can use nasty language in their links. You work everything from

a handy control panel. It reduces the maintenance of keeping a

reciprocal links page to just minutes a week.

4) It comes with a robot that can check for the reciprocal link. In

fact, the robot checks for the link before the submission is even

accepted and placed into queue for your approval or rejection.

5) It's free, but it does carry a small ad for my site and my partners

site at the bottom. The two ads together are the size of one normal

banner. We will also be coming out with a pro version that does not

carry our ads and will have many more features. You can upgrade

to the pro version without losing your links when we release it.

There is more to tell, but you can read about it and generate a

script for your domain here:

http://www.boogiejack.com/linkdetails.html
You'll need to know the path to the perl interpreter on your site, to

your sendmail program, and your CGI bin. You can get that from

your host if you don't know how to find it yourself.

If you just want to trade links with me, add my link to your site and

submit your site here:

http://www.boogiejack.com/cgi-bin/mrlsf.cgi
That will put your site in queue, and I add the links once a week. If

you need info on how to link to my site or want to use a graphic,

you'll find that here:

http://www.boogiejack.com/link2me.html
When you submit your site you need to submit the full address

including the "http://" part. Just entering www.site.com will not

work. Also, if you use frames, you have to submit the actual page

the link is on and not the address to the frameset.

http://www.your site.com

...won't work if that's the URL to your frameset.

Links are good for you! Link, link, link away. :o)

Cool Secret Below!

Here's a neat little way to find good sites to trade links with, sites

that you know get a decent amount of traffic. This is especially

useful if your site is new, because without having an established

presence with decent traffic, you'll be somewhat limited in the sites

you'll find willing to exchange links with you.

The free page tracking service called Extreme Tracking makes their

stats available to the public. The trouble is, they don't list them

anywhere for you to conveniently click and view. Alta Vista to the

rescue!  If you go to Alta Vista and type in:

link:extreme-dm.com/AND your_keyword

...make sure to include the word AND in there, a space, and

then your keyword; and then click the search button. Alta Vista will

return a list of sites that link to Extreme Tracking and also contain

your keyword, so odds are many of them will have relevant content.

Most of these will be found by Alta Vista through the code they use

to track their hits. Click to go to a site, find the Extreme Tracking

icon and click it, and you'll go to their stats pages. The Extreme

Tracking icon is a little black square with a blue globe, with white

glowing edges and a Jupiter type ring circling the globe.  The ring

has a jagged place in the front of it like it's electrified.

Sometimes webmasters hide the icon by reducing it to 1x1 pixels

in size, or by other means, so you may have to look at the source

code to find it. If it's not in the source code they may have removed

it from the page and the search engine is returning results from a

page it hasn't updated recently.  Find the busy sites and request a

link trade.  Good little trick!

================================================

Next Lesson Preview

Next week we actually start getting into the code of your pages and

how to optimize them for the search engine algorithms. This is

where I really put you to work doctoring up your code! Don't worry

though, it's all search engine legal. :o)

================================================

Closing Tip

When you send out a reciprocal link request, the temptation if they

don't link back to your site is to remove their link. That may not be

in your best interest! If you're linking out to relative content sites,

the link will still help you with your web site's search engine

placement because it strongly reinforces your site theme, even if

they don't link back.

Think of your outgoing links as valuable content you're providing for

your visitors. People visit search engines to find sites. If you have

an excellent links directory of your own people will find value in 

that.

I've got sites bookmarked simply for their links and I know I'm not

the only one that does that.

People may come back to your site, or bookmark your site, just

because of your links. When they return again and again, they

begin to trust you and will more readily buy your products,

subscribe to your ezine, or do whatever is you want them to do in

the first place. View your outgoing links as another area of quality

content you provide to your visitors. Once you put a link on it keep

it there, unless you have a good reason for going to the trouble of

removing it. It blesses you twice, if they link back you're thrice

blessed, but "two out of three ain't bad," as the saying goes.

================================================
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Keyword Density

Keywords are the words someone would use as a search term at a

search engine to find your site. The ratio of keywords on your

visible page to non-keywords is called Keyword Density.

Example: If you have 100 words on your index page, and 5 of those

words is "horse" or "horses" then you have a keyword density of

5% of your text for the word "horse."

In the past, 3-20% seems to be the range most search engines like

to see. If you only had one word and it was "horse" you'd have a

keyword density of 100% and search engines might consider that a

spamming attempt with a doorway page.

If you write you visible text so there is a 3-20% keyword density

ratio, you'll usually be in a good range. You don't have to figure out

the keyword density on your own though. There are online tools

that will analyze your keyword density for you. They differ in how

they work, so use the one that you like the best:

http://www.keyworddensity.com/
http://www.keywordcount.com/
http://www.northernwebs.com/set/spider_view_da.html
http://www.webjectives.com/keyword.htm
You'll find many other keyword density analyzers if you do a

search. If you prefer using software on your own computer rather

than working online, Analog-X offers free keyword density analyzer.

You can get it at:

http://www.analogx.com/contents/download/network/keyex.htm
So now you know how to write your pages for keyword density, but

there's just a little more to it. I showed you how to determine the

keyword density for one keyword. There's something else that I call

Total Density, and I'm not talking about how you perceive my

intelligence!

Continuing with our ongoing horse example, there are other

keywords we used besides the word horse. Another keyword was

equine. If you figure out the keyword density for equine, and your

other keywords, and add their percentages up you'll come up with

the total density for all keywords on your page. The total density

should 7% or higher.

If you look at my home page you'll see that my keyword density for

any one keyword or keyword phrase falls below the 3% density I

recommend. However, if you add up the total density you'll see it's

quite high, and that, plus the strong webmasters theme and other

factors help make up the difference. As stated before, this is all

guidelines and not hard and fast rules. Remember, there are no

hard and fast rules, and the rules change often!

Other points about keywords to remember:

1) The higher up on the page they are, the more importance the

search engine will place on them. Search engines just love the first

paragraph of visible text, so don't waste it on fluff talk.

2) Headings, bold text, and increased font sizes are more important

with search engines than the normal body text. If you use keywords

between heading tags, make some keywords bold, and/or increase

the font size for keywords and keyword phrases the search engine

gives them added importance.

3) Most search engines use word stemming, so photo, photograph,

photos, and photographs are all the same keyword. The importance

point is to use their plural forms when you can. If you have horses

on your page and someone searches for horse, you'll have an equal

match with horse because of word stemming. If someone searches

for horses, you'll have an exact match, which is a better match than

only having part of the word.

================================================

Keyword Coding Usage

There are several places in your actual code, the stuff that your

visitors don't see unless they view your source code, that can help

your site achieve higher rankings. These are:

Title tag

Meta tags

Image Alt tag

Link Titles

Comment tags

CSS Class Names

Form Names and Values

Domain Name

Ready to get into the details? Let's go!

- Title -

Your page title is extremely important. Your page title isn't the first

thing you put on your page, remember, we're talking code now.

Your page title is the in the HEAD section of your code:

<.html>

<.head>

<.title>Your Page Title Goes Here<./title>

Reminder: The periods after the left arrow brackets are not part of

the code. They are there so the code is readable in all email

clients.

You must include your top keyword or keyword phrase in your title.

The text in the title will show up in the top of the browser (called 

the

title bar) and as link name at many search engines. Therefore it

should make sense and not just be a cramming of keywords, but if

you can fit an extra keyword or two and have it make sense feel

free to go for it. However, don't put in too many words or even too

many keywords, as they will only serve to water down the whole

thing.  The page title on my index page is:

Boogie Jack's Free Graphics & HTML Tutorials

Those are the two main things that I want to be found for at this

point in time, so that's the title I went with. If you're in an 

extremely

competitive field and aren't well known, you might need to leave out

everything except the keyword(s). I used the "Boogie Jack" part in

the title because the name is recognized and respected by many,

and because if you don't know the name, it's an intriguing name

that is more inviting to click than just keywords.

The title tag should be the first thing in HEAD section. You should

use a unique title tag for each page of your site.

- Meta tags -

The two main meta tags are the keywords meta tag and the

description meta tag. These are also placed in the HEAD section of

your code, just below the TITLE tag. Here is an example of the two

meta tags for our horse site:

<.html>

<.head>

<.title>Your Page Title Goes Here<./title>

<.META NAME="DESCRIPTION" CONTENT="Horses, Of Course!

is packed with horse photographs, horse training and horse care

tips, riding tips, and also features saddles, bridles, and other horse

tack and western gear.">

<.META NAME="KEYWORDS" CONTENT="horses, horse

saddles, horse care and training, western gear, equine photos,

hoarse pictures">

The first meta tag, the description tag, is the text that will show up

in some search engines as the description of your web site. Great

care should be taken to craft a description using as many

keywords and keyword phrases as possible, while still reading like

a normal sentence.

Since some search engines give your site a small boost if people

click-through to your site when they display a link to it, it should

also sound inviting to the searcher. I didn't take a lot of time to 

craft

the description above, but consider your description like a classified

ad. It has to grab the readers attention and convince them your site

is the one they want to see.

The second meta tag, the keywords meta tag, is completely

hidden. You don't have to make it read like sentences and it's a

waste of words that will only dilute the power of your keywords if

you do. Simply write out the keywords and keyword phrases,

separate them with a comma, and your done.

Some important things to know about the keywords meta tag:

1) Never repeat any keyword more than 3 times or it's considered

spamming. Remember the word stemming lesson? Photo is the

same as photograph, so you can't list:

photo developing, photo paper, photographic backgrounds,

photography equipment

...because you've used a form of photo 4 times and 3 is the

maximum repetition allowed. You can run them together though,

because remember, this doesn't have read like a sentence. You

could get the same results with:

photo developing paper backgrounds, photography equipment

Now we've only used photo twice. A search engine will "assemble a

keyword phrase for you from left to right for any words in between

the commas. So with the adjustment just made:

photo

photo developing

photo paper

photo backgrounds

photography equipment

...would all be keyword search matches.

2) Too many keywords will simply water each other down. It's the

pollution of dilution! Stick with your best keywords and keyword

phrases, and don't try to shove in every keyword under the sun.

3) Use your most important keyword and keyword phrases first.

The farther from the beginning they are, the less weight they are

given.

4) You'll notice in the sample keywords meta tag I used a

misspelled keyword, it was in the phrase hoarse pictures. Have you

ever typed a keyword into a search engine and spelled it wrong, but

didn't notice it until you'd clicked the search button? Isn't it funny

how the engine brought up the kind of sites you were looking for

anyway! That's because the webmaster either accidentally or

intentionally also misspelled the word somewhere on his page or in

his code.

Not everyone can spell well, and some words are commonly

misspelled. If there is a commonly misspelled keyword in your set

of keywords, include it in keywords meta tag. When a searcher

misspells it you'll have an exact match and probably the #1 listing.

The misspelled keyword go last in your meta tag. I wouldn't use

more than 1 or 2, 3 at the very most.

5) Never use irrelevant keywords. Some webmasters try to trick

people into visiting their site by putting irrelevant, but often

searched, keywords like sex or mp3 into their keyword meta tags.

This will not only get you banned, but the traffic that comes as a

result of that won't be happy that they were duped into coming to

you site. Very often, it's these same people that report you to the

search engine for spamming.

There are two more meta tags you can place in the head section

that give you an opportunity to legally add keywords to your code.

These would go right under your description and keywords meta

tags. They are:

<.META NAME="OWNER" CONTENT="Horses, Of Course!, Inc.">

<.META NAME="AUTHOR" CONTENT="Daniela the Horse Lover">

If you use a keyword in your business name, then listing the owner

tag can help a tiny bit. Likewise, if you give yourself a keyworded

nickname it may help a tiny bit. Be sure to only use single quote

marks inside the double quote marks if you give yourself a

nickname or else it will mess up the author tag.

You should use unique keyword and description meta tags on each

page of your site. Each should be optimized for that page's content.

Search results often bring up interior site pages before the home

page because they are more tightly focused. It just gives your site

that many more chances to be found through the search engines.

================================================

Next Lesson Preview

That's enough for this lesson. Next week we'll pick back up where

we left off with the Keyword Coding Usages.

================================================

Closing Tip

Make sure ALL your links work. While broken links probably won't

cause listing or ranking problems in search engines, other than

them not indexing the pages with the broken links - they CAN

prevent you from being listed in most directories. Surfers don't like

broken links, and surfers are human. The humans that determine

your fate in directories don't like broken links either!

Also, when you click a link your browser sends a data packet to

the server that has the file the link is linked to. Sometimes these

data packets get lost or get caught in a traffic bottleneck and your

link request times out before the file can be retrieved. I've found 

that

as often as not, reloading the page will result in the file being

loaded. So, not all that appears to be a broken link is broken link.

Always check two or three times.

================================================

NOTES: If you don't want to wait for one lesson per week, you can

purchase SEOS in eBook form (Windows format) for just $15.00

and have all the lessons together. To purchase the eBook, scroll to

the bottom of http://www.boogiejack.com/seos.html and click the

Buy Now link.

If you accidentally delete a lesson, or don't receive one (your email

could be down or full, or  my site could be down, it could get filtered

out,  etc.), I cannot send individual lessons. Your options are to

resubscribe or buy the eBook version.

Sorry, but I get more emails per day than I can sometimes respond

to (about 300 on average). I can't add more time-consuming email

activities to the many hours I spend at it answering it already.

================================================
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Keyword Coding Usage

(continued from previous week)

- Image Alt tag -

Image alt tags, short for alternative text, were included in HTML as

a way to describe the image for blind people (their screen reader

reads the alt tag aloud) and for folks with browsers with images

turned off or using text only browsers.

They also represent a legal way to add keywords to your code. An

image tag with alt text added looks like this:

<.img src="logo.gif" alt="Horses, Of Course! logo, an image of a

horse running through the meadow with her colt.">

Reminder: The period after each left arrow bracket is not part of the

code. It's there so the code can be viewed in all email clients.

In that alt tag we've legally added: Horses, horse, and colt to our

legal keyword usage. That's three extra keywords, and I could have

gobbed it up more, but you should get the point.

Use alt tags on all your images.

- Link Titles -

Most people don't know there is such a thing as link titles, but it

represents a legal way to add quality keywords. It also adds pop-up

balloon descriptions of the page you're linking to for Internet

Explorer users, which is about 90% of the people surfing the web.

Add a link title like this:

<.a href="page.html"  title="Visit here for beautiful photos of mares

and their colts, wild stallions running free, rodeo bronco riders,

herding horses, races horses, and other horse photos.">

In the above example we've added several more keywords in a legal

way to this link. Repeating this tactic on all your links gives you

tons of legal keyword additions. You don't have to make it read like

a sentence. We could have simply wrote it like this:

title="photos of mares, colts, stallions, bronco riders, herding

horses, race horses, and more"

Which ever way you prefer is fine. One thing to caution you about, if

you make the link title too long it will disappear before folks have

the time to finish reading it. The pop-up balloon only lasts a few

seconds, so test it to see if you can read it before it disappears.

Just hover your cursor over the link to read it (using IE).

- Comment tags -

Comment tags are a way to add comments to your code that don't

show up on the page, but are a way for you to remind yourself of

something or to mark sections of a page. A comment tag looks like

this:

<.!-- Put your comment here -->

There must be a space between the opening and closing dashes

and the comment itself. Comments tags can both be legal and

illegal according to the search engines, it depends how you use

them. Illegally, webmasters have tried using them to "stuff" their

page. For example, they might repeat their top keyword 50-100

times or more in between comment tags. This old trick will get your

site banned. However, you can legally use a comment tag the

following ways:

<.!-- Beginning of horse photo gallery -->

<.!-- Start of horse related links section -->

<.!-- Horse tack and gear below -->

<.!-- Begin table of horse hands to feet conversion chart -->

Using tags as a webmasters reminder is perfectly fine, and adds

keywords to your page as well as making a handy marker for

scrolling through code looking for the section you want to edit.

- CSS Class Names -

I've never seen this trick used before, I kind of just now made it up.

It would be legal, can't hurt, and may help. So it's a technique you

may well want to put to use on when you design new pages or

redesign old ones.

If you're not familiar with CSS (Cascading Style Sheets), please

review my CSS tutorials at:

http://www.boogiejack.com/css_tutorials.html
In CSS you can create individual styles for individual page

elements. The name you give these styles is called into action

using a class attribute. For example, you've created a style sheet

that makes your tables have a blue background color, white text,

uses the Arial font with a font size of 12 pixels. Instead of coding 

all

that into your table, you simply call that style into action with a

class tag.

<.table class="horses.css">

As you can see, we've added a legal keyword to our code for a

table, which is one place where there is little you can legally do to

add precious keywords to the code that won't show up for your

visitors to see.

- Form Names and Values -

Here's another technique that is seldom used, yet gives you the

opportunity to add more legal keywords. Many form elements have

a name and value attribute, and you can use keywords there.

A form itself can have a name. This is usually used in conjunction

with some Java so the  knows which form it is supposed

to effect. There doesn't have to be any JavaScript involved though,

you can give the form a name if you want to.

<.form name="horses">

Other form elements can have names and values as well. Another

example:

<.input type="radio" name="horse breed" value="palomino horse">

The name labels the output, and the value indicates that radio

button was selected. The above example might have been where

the user answers the question, "What is your favorite breed of

horse?" Your form email would come with the questions answered

something like this:

horse breed = palomino horse

...if that was the option your visitor selected.

If the question is relevant to the answers such as in the example

above, it's fairly easy to follow when the form is mailed to you.

However, if you're asking questions that are irrelevant to the names

and values you give the form fields, reading your form results would

be difficult. You can do certain things, such as making "horse"

always mean yes and "pony" always mean no. Then you can add

keywords to form fields where they would usually not be available

and yet have a clear meaning for you when the form is submitted.

- Domain Name -

This is an important place to have a keyword. If your site is about

horses and you can find a domain name with the word horses in it,

such as: wildhorses.com (which I'm sure is already taken) then

you'll receive an excellent boost in search engine rankings. The

problem is, it can be very difficult to find a good domain name with

your chosen keyword that is still available. Still, you must try

because it's very important.

When I opened boogiejack.com in 1997 having keywords in your

domain name wasn't much to worry about. That's all changed.

You can find help at places like:

http://www.nameboy.com
At Nameboy, you enter you keyword or keyword phrase into a text

field and submit it. Nameboy will return a list of available domain

names using your keyword(s).

================================================

Keyword Naming:

The names you give your pages, graphics, sound files, and link text

are other good ways to add legal keywords to your pages.

If you have a page with horse grooming tips, don't name it like this:

tips.html

grooming.html

page4.html

As far as search engine ranking help, the first two examples could

be anything from tips to grow watermelons in an igloo to grooming

your hairy big toe. They are meaningless as search engine help.

The third example is even worse. While the first two are about at

least about the extremely broad topics of tips and grooming, page 4

is about next to nothing. A better way to name your pages is:

horse_grooming_tips.html

Use the underscore to separate words. Using spaces in page

names is actually illegal in HTML, and will cause broken links in

some browsers. As you can see, the point is to name your pages

with relevant keywords instead of with short, convenient names.

The same strategy applies to naming your graphics:

horses_running.jpg

stallion.jpg

And your sound files:

horse_whinny.wav

The way you code the text in your links is important as well:

<.a href="horses.html">Show Horses<./a>

"Show Horses" is better link text for search engine food than

Picture Gallery, which could be pictures of your collection of belly

button lint, and it also gives your visitors a more deive and

enticing link so it could increase traffic to that page.

To conclude this lesson, let's write an image link using all the

tricks:

<.a href="horse_pictures.html" title="Beautiful photos of mares and

their colts, wild stallions running free, rodeo bronco riders, herding

horses, races horses, and other horse photos."><.img

src="horse_photo_gallery.gif" alt="Gallery of wild horses, stallions

prancing, mares and their colts, rodeo broncos"></.a>

If you don't use an image for a link, replace the image with

appropriate keyworded link text. In the above example we've added

many keywords and keyword phrases in the page name, link title,

image name, image alt text. You could also add a visible

description of the page that the link links to and add even more

keywords to another part of your page.

All those keywords for just one link. Now imagine how many more

keywords you can legally add to your pages when you use these

techniques on all your links, images, and the other places I've

shown you. That's search engine optimization, and the end of this

week's lesson.

================================================

Next Lesson Preview

Next week we'll cover web site content, how to improve your click-

through rates from search engines, and Aardvark Brain Painting. ;-)

Bonus: the lessons get shorter from here on. We're almost home.

================================================

Closing Tip

When your link text, link title, and link page all contain keywords,

and the search engine finds those same keywords used again in

the page title, meta tags, and visible text near the top of the same

page being linked to, you'll get a boost in relevancy.

================================================

NOTES: If you don't want to wait for one lesson per week, you can

purchase SEOS in eBook form (Windows format) for just $15.00

and have all the lessons together. To purchase the eBook, scroll to

the bottom of http://www.boogiejack.com/seos.html and click the

Buy Now link.

If you accidentally delete a lesson, or don't receive one (your email

could be down or full, or  my site could be down, it could get filtered

out,  etc.), I cannot send individual lessons. Your options are to

resubscribe or buy the eBook version.

Sorry, but I get more emails per day than I can sometimes respond

to (about 300 on average). I can't add more time-consuming email

activities to the many hours I spend at it answering it already.

================================================

End of Lesson 5
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Web Site Content

Creating quality web site content is work, but pays huge dividends.

In directories, quality content often makes the difference in whether

your site is listed or not, because human beings judge your site to

determine if they want to include it.

In search engines, quality content is better defined as using

keywords expertly - for the sake of ranking purposes. In both

cases, the quality of your content will determine the final success

or lack of success of your web site.

Quality content is helpful, informative, educational, entertaining,

useful, or otherwise interesting and worth your visitor's time. Most

people create a page and call it done. Sometimes that's all that is

needed, but to create top quality content consistently you must

learn to be your own constructive critic. Write your content, step

away for a few days, put your ego in a jar on the shelf, and go back

find everything wrong with it that you can - then make it better. I

usually rework my written content several times before I'm satisfied

with it. When you stop finding ways to make improvements, it's

ready.

The difference between average content and high-quality content is

usually a matter of effort, not talent. To be better than average, thus

enabling you to enjoy more success than the average webmaster,

you can't settle for half an effort. That's what the average person

does, and you want better. Don't you?

"Not doing more than the average is what keeps the average down."

- William M. Winans

Remember, what you settle for is what you'll receive. If you settle

for mediocrity you'll have average success, which is to say your

web site will be more of a hobby than a successful business. Of

course, if all you want of it is to be a hobby, then enjoy creating it

as you like. You really don't need a lot of visitors or high search

engine rankings for that. If you seek success, whatever success

means to you, then quality is the key.

Quality is not only what gets you into directories, but what makes

people want to visit your site again, to bookmark it, to recommend

it to their friends and family, to send you thank you emails or fan

mail...and yes, fan mail does come when you've reached the point

of excellence.

Who knows, your efforts might even lead you to a better job, a

business that will support you, or to being "discovered." That how I

became a book author, I was discovered through my newsletter and

web site tutorials. The publisher called me and asked me to write a

book for them, I didn't plan on being a book author.

( To see what I wrote, visit: http://www.boogiejack.com/book/ )

It also lead to being paid to write other ezines and to earn my living

from the Internet. It's the first job I've ever had that I truly look

forward to working at and would miss if it were taken away. In fact,

my problem now is learning to take time off, I enjoy it that much!

While all that helps with directories and your visitors, you also have

to work your keywords into your page text, especially near the top

of the page, for better search engine rankings. Sometimes this

requires a little cleverness to keep the page highly readable for your

visitors and to keep from compromising quality. When you've done

all those things successfully though, you have quality content for

visitors, directories, and search engines alike.

"...do not try to shortchange the Muse. It cannot be done. You can't

fake quality any more than you can fake a good meal."

- William Seward Burroughs

Getting More Clicks from Search Engine Visitors

Some search engines adjust your ranking according to the number

of times someone clicks your link when they display it. If searchers

click through to your site, you get a bonus point. Conversely, if it's

displayed many times and no one clicks through to your site you

can lose a point. They figure there's no reason to display it high in

the rankings if no one is going to click the link to your site.

Many search engines use your site description in your description

meta tag as the text they use to describe your site. That's why it's

so important that you do what most don't do and take the time to

write a keyword laden description that screams to the searcher,

"click me, click me now!"

But, it shouldn't read like a a bunch of hype either - they're not

interested in having site descriptions that look like spam in the top

of their search results. A good description will include keywords, be

informative, entice with hype, and be written in properly constructed

sentences. Don't use a lot of exclamation marks or capital letters

to make your point. If you have to do that, you haven't worked on

your description enough.

Think of a good description like an ad that doesn't look like an ad,

because that's just what it should be. An effective description will:

- Arouse curiosity and attract attention.

- Spell out a strong benefit.

- Answer every surfers question (What's in it for me?).

- Target the right audience.

There are several powerful words and phrases that are used time

and time again in advertisements. They keep popping up because

they act like human magnets that instantly attract consumers with

an interest in your topic to go for more. The four most important

magnetic words and phrases are:

- Free

- How to

- You

- Easy

Using one or more of these magnetic words or phrases along with

the main benefit of visiting your site can create a compelling reason

to click your link. Some further points to consider that will make

your link more likely to be clicked:

- Use words that create mental images, "trophy bass" is more

appealing to a fisher than plain old "'bass" would be.

- The description should appeal to a feeling or sensation; love, hate,

fear, desire, curiosity, etc.

- Use present tense, not past or future tense. It adds impact and

immediacy and makes it more believable.

- Use verbs that are powerful and exciting. If you were selling

stereos, "Amazing Sound Quality" is more exciting than "High

Quality Sound."

- Eliminate all unnecessary words. It's a description, not the whole

web page. Capture the essence in 1 - 3 sentences.

- Don't try to be too clever. Make the benefit of visiting your page

the focus, not your imagination. Simplicity entices, complexity

overwhelms.

- Remember to sell the sizzle. Benefits are the sizzle. They are the

elements that provide the answers and solve the problems. Why?

People predominately act on their emotions. Benefits help bring out

emotions.

================================================

Final Lesson Preview

Next week, in the final installment of this course, we'll cover the 22

most common things that get you into trouble with search engines.

I'll also include resources worthwhile and the software that should

be in every webmasters toolbox.

================================================

Closing Tip

Infoseek recently cracked down on cheaters and deleted over 25

MILLION pages from their database. And remember, the higher you

rank, the more likely you are to have your site reviewed by your

competitors to see how you did it. First, they'll want to know so

they can utilize your techniques if they are legal; and secondly,

they'll report you for spamming if your techniques aren't legal so

they can move one step closer to the top themselves.

================================================

NOTES: If you don't want to wait for one lesson per week, you can

purchase SEOS in eBook form (Windows format) for just $15.00

and have all the lessons together. To purchase the eBook, scroll to

the bottom of http://www.boogiejack.com/seos.html and click the

Buy Now link.

If you accidentally delete a lesson, or don't receive one (your email

could be down or full, or  my site could be down, it could get filtered

out,  etc.), I cannot send individual lessons. Your options are to

resubscribe or buy the eBook version.

Sorry, but I get more emails per day than I can sometimes respond

to (about 300 on average). I can't add more time-consuming email

activities to the many hours I spend at it answering it already.

================================================

End of Lesson 6
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22 Common Causes of Trouble With Search Engines

There are many ways you can run afoul of search engine's rules.

Here's a list of the 22 most common things people do that can

cause problems, in no particular order:

1) Using illegal HTML attributes and values. For example, adding a

title attribute and value to tags that don't allow for them such as

paragraph tags. Sample illegal tag:

<.p title="free graphics">

2) Using double sets of meta tags to double your keywords, or

extra title tags will win you a trip to cyber-purgatory.

3) Using ANY keyword more than 3 times in your keywords meta

tag. This is known as keyword spamming. This prohibition includes

word stemming too. For example, if you had the following keywords

in your keywords meta tag:

photography, photo paper, photo albums, telephoto lens

...you could be in trouble for spamming with the word photo, even

though they are all about different subjects, because they all have

"photo" in them.

4) Using small text, such as a size 1 font size. They know text that

small isn't intended for people to read, but instead are usually used

to stuff many keywords into a small area.

5) Using the same color text as your web page's background color.

Hidden text will get you in trouble. Most people know not to do this

anymore, but what many don't realize is that if you have a table

with a different colored background than the page background, and

use a text color inside that table that is the nearly the same or the

same color as your web page background color, you can be busted

for hidden text. Even though all your text is readable because you

set a different table background color, many search engines don't

consider the table background color, they just see the text in the

table is the same color as your web page background color and

penalize your site.

6) Using popular keywords such as "sex, mp3, Britanny Spears" in

your meta tags when your site has nothing to do with those

subjects is called keyword stuffing, and is illegal.

7) Using too many keywords, while not illegal, does still cause

trouble because too many keywords just dilutes them all. I wouldn't

use more than 20 - 30 keywords and keyword phrases or none will

be worth anything. The fewer you use the stronger each will be. If

you can stick to your top 5 - 10 keywords and keyword phrases

you'll be in better shape than if you use 10 or 20.

8) Another item that isn't illegal but still causes trouble is making

your pages too long. Not only do your visitors get overwhelmed by

this, but the search engine spider can time out before it completes

the page, thus not indexing it fully. It is also unlikely that you can

maintain a good keyword density on extremely long pages, so you

can end up lowering your keyword density to the point where you

get no help from them.

9) Gateway pages, doorway pages, bridge pages, ghost pages,

whatever you want to call them; are largely frowned upon by search

engines and they are undertaking cracking down on them. If you

use a gateway page, don't just put up a redirect page or one

keyword page. Gateway pages must now have relevant content on

them, and enough relevant content to make the page useful for

more than the purpose of search engine placement.

Also, keep the number of gateway pages you use down to a

minimum. If you have a 10 page site and 25 doorways, it's pretty

obvious that it is a spam attempt.

Gateway pages that instantly redirect to another page is

automatically considered spam. There are legitimate uses for

redirect pages, such as using one to redirect visitors to your main

page or another page for a page you have removed from your site,

but you should provide an explanation on the page, a link for

browsers that don't support redirect, and delay the redirect at least

10 seconds.

10) Link farms are really bad news. Link farms are where you sign

up to place a link page on your site. The link page has all the links

of everyone who signs up for it, and everyone else who signed up

for it displays the exact same link page. Your link pages must be

unique to your site, not a page generated from a central source that

is exactly the same as hundreds of other link pages. If caught

participating in link farms, your site will be banned.

11) Cloaking will get you banned immediately. Most of you probably

don't have to worry about this on your own, but you could be

email spammed by someone wanting to sell you the service so I'll

mention it.

Cloaking is where a software program on your server detects the IP

address of link request, and if it's a known search engine spider

address it serves the search engine a search engine optimized

page; but if it's not a known search engine spider IP address, then

it serves your visitor a more attractive but less optimized page. This

is something that people do get a way with for a while, but if caught

your domain will be banned and your other domains may be as

well.

12) Some people have invented their own HTML tags and tag

attributes to stuff more keywords into their code. For example:

<.hotel title="Montana hotel accommodations" zone="Helena">

There is no such tag as "hotel" and no such attribute as "zone" and

using these tactics will get you in trouble with the search engines.

13) Hidden links are another old trick that can cause you misery.

Hidden link are links where you code an image link, with the image

being a small transparent gif so your visitors can't see the link, or

by not putting any link text between the opening and closing tag.

14) Submitting multiple versions of the same page or nearly the

same page, only changing the page name or making only minor

wording changes on it, is just another spam sandwich to the search

engines. Search engines don't say, "mmm...tasty!" to spam

sandwiches, they say bye-bye to your ranking, or even your listing.

15) Check with each search engine to see how many pages you're

allowed to submit each day and follow the rules. Your IP address is

recorded when you submit, and you will be caught if you cheat.

Never submit the same page more than once a day, and it's much

better to wait a few weeks before resubmitting. Search engines

have a long list of sites submitted in front or yours, resubmitting too

soon is often viewed as a spam attempt.

16) Submitting pages which contain keyword filled 'sentences' that

do not read like proper sentences is bad too. Some search engine's

algorithms are sophisticated enough to determine if you are using

complete sentences.

17) Going overboard with too many keywords on a page is an

obvious spam attempt. For example, if your page contains 300

words and the keyword phrase "web design" is repeated 50 times,

it's obvious you are trying to spam them.  And one thing many don't

seem to realize is that the detection methods are automated, the

spiders can calculate the ratios faster than you can.

18) Creating a title like "Sport's Sporty Sports" (unless that's your

registered business name) or "freeware, freeware, freeware,

freeware" is not only spam, but it's also so visually unenticing that

very few people will click on your link even if you do get away with it

for a while.

19) Page swapping is where you submit a highly optimized page for

search engines and after it's indexed you upload a new page with

the same name to replace it that is designed for human appeal. No-

no, Nanette.

20) Repeating dozens of transparent gifs to stuff extra alt tags into

a page is another no-no.

21)  Using a host that also hosts adult sites and/or documented

spammers can result in your site being banned. Adult sites are

notorious for abusing search engine policy. Some search engines

retaliate against adult site hosting companies by blocking those

sites' underlying IP addresses. If your site is with the same host,

your site may share that banned IP address.

Adult sites are also bandwidth hogs, so your site can easily

become very slow or unreachable at times. Before selecting a

hosting company, always check to see if they hosts adult sites. If

your current host does, I'd recommend changing hosts.

22) Automated submission software submits your site to search

engines without you visiting the search engines. That's very handy,

but the practice is banned at all the big search engines.

You must submit to the important search engines and directories

by hand, one at a time. It's a tedious pain but it is necessary. I do

use submission software to submit to the thousands of other

search engines and directories. They're not important individually,

but the power is in the numbers. Occasional hits from thousands of

sites does add up to significant traffic.

To conclude...

Some folks think they are getting away with cheating because they

are using illegal tactics and are still enjoying reasonable rankings.

What they don't realize is that their site may be ranking higher if it

were cleaned up. It's possible they are already being penalized, and

when they've finally pushed it over the limits, their domain will be

banned.

Sometimes, a web site will slip through the cracks.  But these are

exceptions to the rule. Don't be misguided by a lucky webmaster

who is temporarily getting away with cheating, they too will be

caught eventually. By practicing ethical search engine optimization

strategies you can achieve a good ranking without resorting to

cheating, and you'll sleep better at night not worrying about being

banned.

================================================

Resources and Recommendations

Below are links and short descriptions to the resources and

software that is valuable to me in a very competitive field.

Remember, my main competitors are all highly proficient web

professionals, some even write the very rules of HTML. I'm sure

you'd find the following resources equally useful to you.

Search Engine News

This newsletter and companion members only web site is the best

source for in-depth search engine coverage I've ever found, and I've

examined many. Their "dog at it" guarantee means you can cancel

your membership, even on the last day, and get a full refund. I like

it so much I reviewed them on my site - you can't lose.

http://www.boogiejack.com/cgi-bin/prolinkz/pl.cgi?se
AddWeb

I submit my sites to the major search engines and directories by

hand, but I use AddWeb to submit to over 500,000 other search

engines, directories, and link pages. Slick tool.

http://www.boogiejack.com/cgi-bin/prolinkz/pl.cgi?aw
Link Sleuth

Link Sleuth is free spider software that checks your site for broken

links. Link verification is done on text links, image links, within

frames, image maps, java applets, within scripts, and more.

http://home.snafu.de/tilman/xenulink.html
Index Generator

Easily generate site maps for your web site. Another cool freebie.

http://www.tildemh.com/sw/idgen/index.shtml
WS_FTP

The best FTP client. See if you can find the Lite version at a

shareware site, it's free.

http://www.ipswitch.com
WinZip

The best zip/unzipping program.

http://www.winzip.com
TextPad

A great text editor.

http://www.textpad.com
Rname It

This is a free file renaming utility, very handy. You can rename

hundreds of files at once in a batch process.

http://www.winsite.com/bin/Info?500000015141
MultiReplace

Great utility for replacing text in one or multiple documents. It will

replace text in hundreds of pages at a time, a real time-saver for

changing code that is consistent across your site.

http://www.cict.co.uk/software/dev/mrep.htm
